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Press Release: Hollywood film director Kevin MacDonald awards local budding film-makers for their short anti-smoking film
Thursday 18th March, 2010
National anti-smoking charity, The Deborah Hutton Campaign, is commending a series of young film makers and their schools for their innovative short films created as part of the groundbreaking new Cut Films competition, to help discourage their peers from taking up smoking. 
As National ‘No Smoking Day’ (Wednesday 10th March) brings the health risks of smoking into public focus again, The Deborah Hutton Campaign, which is a registered charity working in harmony with existing government and charitable initiatives to reduce the prevalence of smoking among young people, is celebrating the tremendous success of its Cut Films project.
Piloted in nine schools and one Youth Club between September and November 2009, the project challenges young people to research, write and produce a short film about the dangers of smoking, and then to publish them for other young people to view on You Tube and Facebook via the Cut Films website: www.cutfilms.org. 
The Deborah Hutton Campaign has roots in very personal events.  The charity was recently set up after Deborah Hutton, who was health editor of Vogue fashion magazine for more than twenty years, died of lung cancer, aged 49, as a result of smoking in her teens and twenties.  
Her husband, Charlie Stebbings, a leading UK film director, and eldest daughter, Romilly, are now spearheading The Deborah Hutton Campaign and Cut Films competition to help ensure that her message encouraging young people not to smoke lives on. 
The winning films will be premiered as part of a special Awards Ceremony on Thursday 18th March to an invited audience of the charity’s key supporters and stakeholders, during which each of the young film makers and their schools will receive an award for their film presented by leading Film Director, Kevin MacDonald who was behind State of Play, My Enemy’s Enemy, The Last King of Scotland, and Touching the Void, amongst others. 
Charlie Stebbings, leading film director and Founding Trustee of the Deborah Hutton Campaign says; 
“The number of people who smoke has come down significantly, but there are still too many teenagers starting smoking and getting addicted. I want to give young people a voice to explore and convey the messages that they think will stop other young people from smoking.”
In England today, there are over 2 million fewer adult smokers than there were a decade ago, yet this year alone, it is estimated that around 250,000 more people in England will start smoking. The majority of these will be under the age of 18.

The launch of Cut Film coincides with the Department of Health’s brand new Tobacco Control Strategy (published 1st February) which highlights the need ‘to stop the inflow of young people recruited as smokers’ as the first of its three key objectives, including a specific focus on reducing the smoking rate among 11–15-year-olds to 1% or less, and the rate among 16–17-year-olds to 8% by 2020.

Cut Films closely supports this Government ambition, providing an extremely timely, creative and cost-effective initiative which empowers young people to choose a smokefree future, and to encourage their peers to do the same.    
A full evaluation of the pilot phase of Cut Films has just been published, based upon research with teachers and students from each of the participating schools, highlighting a number of positive outcomes.
Young people who took part in Cut Films felt that the approach created a strong environment for them to find their own voice on the issue of smoking, and to get the message out to their peers about the consequences of smoking in a creative, relevant and impactful way. Some young participants who were reportedly non smokers also suggested that the film making process did help persuade them not to take up smoking.

A number of different approaches were used to deliver the Cut Films project within schools – it was offered both within the curriculum as part of a range of key stage 3 core subjects, as part of GCSE and BTEC media studies courses, and as an extra curricula school club.
 
Teachers involved in Cut Films reported that it provided them with a flexible, effective and user-friendly teaching resource for educating students on the issue of smoking, and without lecturing them, closely supporting their PSHE delivery. 
In addition, many teachers found that the project improved the self esteem and self-confidence of participants and promoted a high level of engagement from disaffected students. 
Lucinda Shaw, Director of The Deborah Hutton Campaign adds; “We’re delighted by the quality, diversity and creativity of the films that have been produced as part of Cut Films and most of all, by the energy, enthusiasm and dedication with which all of the young people have taken part in the campaign and embraced its messages.” 
“Building on the learning and results from this successful pilot, we are now working towards rolling out Cut Films as an annual competition for all schools from Autumn 2010, with the aim of inspiring many more young people to communicate with their peers on this important message about not smoking.”
For more information about The Deborah Hutton Campaign or getting involved in Cut Films, please visit:  www.cutfilms.org or contact Campaign Director, Lucinda Shaw on: 020 7700 3701 or email: lucinda.shaw@deborahhuttoncampaign.org



MEDIA OPPORTUNITY


The Cut Films Award Ceremony 

[bookmark: director2000]With leading Film Director, Kevin MacDonald (State of Play, My Enemy’s Enemy, The Last King of Scotland, Touching the Void) presenting awards to winning schools.

Date: Thursday 18th March, 2010
Time: 7.00pm – late
Venue: Big Sky Studio, 29/31 Brewery Rd, London, N7 9QH
Details: With opportunity for interviews, photos and filming with Charlie Stebbings, and teachers and students from the winning school projects can be arranged – either during the event or on the school site. 
You can also view the winning school film entries below:
Joint winners 
Wirral Grammar School, Merseyside for ‘Still Alive for Now’ 
Elizabeth Garrett Anderson School, London for ‘Smoking - Not a Good Look’

Runner-up:
Highbury Grove School, London for ‘Smoking is not Cool’
Ends
Notes to Editors: 
For more information about this story, please contact Anna Beaumont, PR Manager 
Email: anna@icecreates.com /Tel: 0151 647 4700



Supporting Background Information 

· In 1998, the Government published Smoking Kills, this country’s first ever public health strategy which has helped to halve the number of children taking up the smoking to under one in fifteen, and has reduced the number of adults who smoke has fallen by a fifth.

· In England today, there are over 2 million fewer adult smokers than there were a decade ago, but smoking still causes over 80,000 deaths every year, and is still the leading cause of health inequalities.

· Over 8 million people in England smoke; half of them may be expected to die prematurely from smoking. This year alone, it is estimated that around 250,000 people in England will start smoking and the majority of these will be under the age of 18.

· Although the proportion of young people aged 11-15 who smoke has fallen over the last ten years, in 2008 it was reported that approximately 6% smoked. At age 11 the prevalence of smoking was less than 0.5% but by age 15 the proportion who reported smoking at least once a week had risen to one in seven (14%) and around a third of pupils had tried smoking at least once.

· The prevalence of regular smokers aged 11- 15 varies by region from 5% in London to 10% in the North East, and is the leading cause of health equalities in England.

· The annual cost to the NHS from smoking-related diseases is £2.7 billion. 

· The Government’s new Tobacco Control Strategy for England, ‘A Smokefree Future’, published by the Department of Health on 1st February, 2010, outlines a vision of a smokefree future where communities are free from the harms of tobacco use and where people lead healthier and longer lives, with a focus on achieving the following three objectives: 

1. To stop the inflow of young people recruited as smokers. 
2. To motivate and assist every smoker to quit. 
3. To protect families and communities from tobacco-related harm. 

· The Deborah Hutton Campaign is a registered charity working in tandem with existing government and charitable initiatives to reduce the prevalence of smoking among young people. Its Cut Films initiative closely supports the first objective outlined within the Strategy by positively engaging with young people on the issue of smoking through creative communication. 
For more information, please visit www.deborahhuttoncampaign.org 

Quotes from Students
“Making the video put us off the idea of smoking, discovering others’ views on it took the appeal away”. (Male, year 10)
“Usually it’s adults telling you about smoking, but this is your own ideas.”  (Female, year 12)

“It’s important to have our own voice. It made it easier to know we just had to say what we thought. We don’t know what adults want to see but we do know what we want.” 
(Female, yr 9)

“We learnt a great number of new facts when researching; obviously the cost shocked us the most (Female, yr 10)

“Our aim was to get young teenagers to see the effects of smoking and all the harmful chemicals involved, to try and help them understand that it’s not a good idea to smoke because of the dangers - most don’t know what’s happening when they smoke.” 
(Female, yr 9)

“It made me think beyond the fact that cigarettes are bad for you. I went home and told my parents the things in a cigarette.” (Female, yr 9)
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